I Monthly Sales Trend for Sep 2026

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

Sales
Number of Customers

Sales per Customer

LFL Directly Managed Stores + Online Store

1116
101.8
109.7

All Directly Managed Stores + Online Store
115.8
105.2
110.0

Sales by Product Category (year-on-year change)
%
Apparel

Household
Foods

LFL Directly Managed Stores + Online Store
111.6

113.7
106.0

All Directly Managed Stores + Online Store
116.1

117.2
110.9

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 562 726
Number of New-opening Stores - 3
Number of Closed Stores - 0

I Store openings

MUJI UEKI

MUJI AEONMALL TOKONAME
MUJI SOJA

I Sales trends

In September 2026, LFL Directly Managed Stores + Online Store sales were 111.6% YoY and sales at All Directly Managed Stores + Online Store were 115.8% YoY.
Household Goods and Apparel recorded double-digit growth. Health and Beauty and Housewares continued to perform strongly and demand for autumn items driven
by lower temperatures supported growth in Men's and Women's Apparel as well as Innerwear. In addition, there were positive impacts of 2 points due to having one
more day on weekends and holidays compared with the previous year.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia business

LFL Directly Managed Stores + Online Store

Mainland China

All Directly Managed Stores + Online Store
Mainland China

Sales
Number of Customers
Sales per Customer

124.6 126.6
1329 =

135.9 138.2
145.8 =

Southeast Asia & Oceania Business

Sales
Number of Customers
Sales per Customer

107.6

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

1211
1143
106.0

Europe & North America Business

Sales
Number of Customers
Sales per Customer

118.4

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

121.9
115.5
105.5

Number of Stores by Business Segment

East Asia business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 589
Number of New-opening Stores - 12
Number of Closed Stores - 2

Southeast Asia & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 135
Number of New-opening Stores - 0
Number of Closed Stores - 0

Europe & North America Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 48
Number of New-opening Stores - 0
Number of Closed Stores - 1

I Store openings (region)

MUJI BEUING LONGFOR FANGSHAN PARADISE WALK (Mainland China, DM)
MUJI NANCHANG HONGGUTAN WANDA (Mainland China, DM)

MUJI FUZHOU MIXC (Mainland China, DM)

MUJI SHAOXING SUNING PLAZA (Mainland China, DM)

MUJI ZHENGZHOU ERQI MIXC (Mainland China, DM)
MUJI SKYMALL (Mainland China, DM)

MUJI YANTAI ZHIFU WANDA (Mainland China, DM)
MUJI SHENZHEN BUJI MIXC (Mainland China, DM)

MUJI THE RING GARDEN CITY NANJING (Mainland China, DM)

MUJI FOSHAN MIXC (Mainland China, DM)

MUJI TS OF XI'AN XIANYANG INTERNATIONAL AIRPORT (Mainland China, DM)

MUJI CATHAY XIAOKUAIXI (Taiwan, DM)
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BIREER Monthly sales trend

Fiscal Year ending August 31, 2027

[E[2EES Japan
[ 8 [ 108 [ A | ®ma [ A | 1A [ 28 | #a [ 1w | A | A s [ #ma | A | A | 7A | A [ #ma | TM [ & |
LFL = Like for Like | sep | ot | Nov | 10 | pec [ Jan | Fb | 20 | 1H | WMar | Apr May 30 | oM [ wun [ s [ Aag | 4 | 2H [ FullYear |
AR Apparel 1116 1116
£E Household 1137 113.7
B Food 106.0 106.0
EERFE + A SV 1116
LFL Directly managed stores (MUJI) + Online store : e
AR Apparel 116.1 116.1
&5 Household 117.2 117.2
B Food 110.9 110.9
BESF+AYI(OANT B
Directly managed stores total (MUJI) + Online store - 15
EEBHFIE + 4251 AR7 LFL directly managed stores (MUJI)+ Online store
= Number of Customers | 101.8 | [ | [ | [ I | | [ [ [ | [ | [ 101.8 |
= ifi Sales per Customer [ 109.7 | [ | [ | [ | [ | [ | | | | | | | 109.7 |
BEEAT+A>31> N7 Directly managed stores total (MUJI) + Online store
i Number of Customers | 105.2 | | [ | [ | [ | [ | [ | [ | [ [ [ 105.2 |
= ifi Sales per Customer [ 1100 | [ | [ | [ | | | [ | | | | | | | 110.0 |
BKIESHEL (LSED) Number of Stores at the End of Month (Include LS Stores)
SRR Number of Stores 726 726
HAHER Number of New-opening Stores 3 3
HAIREH  Number of Closed Stores 0 0
FrRIUDONT Definition of Sales Channel:
« BEMFE  gTEENSHARE TRE TIREBILIIES o LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
s« EEARC30E A _EHESEL TIREEL I RE S PR Xexcluding stores that were closed for 30 days or more in the previous term.
BIEELEEMBICOWVT Definition of figures:
o BEHIE : EHT LS (GEliR-2) ERAL « DM: Flash store sales as percentage of the same month prior fiscal year.
BB EIAVM
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
‘ 98 ‘ 108 ‘ 1A/ | B1a ‘ 128 ‘ 18 ‘ 28 | $2a ‘ i) \ 38 ‘ 47 5A ‘ #3a ‘ 9w R ‘ [3z] ‘ 7R ‘ 8H ‘ $BaQ ‘ TH ‘ £FRA ‘
LFL = Like for Like [ "sep | ot | Nov | 10 | Dec | Jan | Feb | 20 | 1H | Mar | Apr May 30 | oM | sun [ sl | Awg | 4Q | 2H | FullYear |
HFPIFEE [ East Asia
BEBHFIE + A 51 VANT 1246
LFL Directly managed stores (MUJI) + Online store - 124.6
PEAE Mainland China 126.6 126.6
BEESE+AYIIVANT 1359
Directly managed stores total (MUJI) + Online store - 1359
PEAEE Mainland China 138.2 1382
BEEBHFIE + 4> 51> ZRT LFL Directly managed stores (MUJI)+ Online store
B Numberof Customers [ wes] [ (NN | [ (| MO 1 [ T =)
‘@ﬁﬁﬁ Sales per Customer l 93.7 l l l l l l l l l l l l l l l l l 93.7 ‘
BEEBFH+A> 51> ART Directly managed stores total (MUJI) + Online store
‘@?& Number of Customers 145.8 145.8
[ Sales per Customer 93.2 932
BRIESHEL (LSET) Number of Stores at the End of Month (Include LS Stores)
JEEHE Number of Stores 589 589
EEET Number of New-opening Stores 12 12
LRGSR Number of Closed Stores 2 2
HEEFIT - AL F=FEE / Asia East/South & Oceania
BERHFIE + A 512X 107.6
LFL Directly managed stores (MUJI) + Online store : 107.6
BEGH+ASIZANT 1211
Directly managed stores total (MUJI) + Online store - 1211
BEEBFH+AY 12 ZRT Directly managed stores total (MUJI) + Online store
2 Number of Customers [ 1143 [ [ [ [ [ [ [ | [ [ [ [ [ [ [ [ 1143
ELY] Sales per Customer | 106.0] | | | | | | | | | | [ | | | | | 1060
BRIESHEL (LSET) Number of Stores at the End of Month (Include LS Stores)
JEEHE Number of Stores 135 135
EEE Number of New-opening Stores 0 0
HFIRELS  Number of Closed Stores 0 0
BRAKZBEZ / Europe & Americas
BEERFE + A1V 1184
LFL Directly managed stores (MUJI) + Online store - 1184
BES+AYIIVRNT 19109
Directly managed stores total (MUJI) + Online store - 1219
BEEBFH+A> 12 ZRT Directly managed stores total (MUJI) + Online store
e Numberof Customers I I AN 1 N N AN 1111111111111 W1 [ Tm]__=s)
‘@ﬁﬁﬁ Sales per Customer l 105.5 l l l l l l l l l l l l l l l l l 105.5 ‘
BKRIEHH (LSEB) Number of Stores at the End of Month (Include LS Stores)
e Number of Stores 48 48
EEET Number of New-opening Stores 0 0
HFIRES  Number of Closed Stores 1 1
BRI (EPSEET) Total MUJI Store as of the end of month
SRR Number of Stores 1,498 1,498
HAHES Number of New-opening Stores 15 15
HAIREH  Number of Closed Stores 3 3






