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Fiscal Year ending August 31, 2026

AR Monthly sales trend
EPES Japan
[ o8 [ 108 [uB [ #ma [ 28 | 18 | 28 [ 0o [ tw [ 58 | a8 | sA [ #a [ o8 [ 68 [ 78 | 88 | ma | 78 [ &8 |
LFL = Like for Like [ sep | oct | Nov | 1@ | Dec | Jan | Feb | 2o | 1H | Mar | Apr | May | 30 | OSM | Jun | Jul | Aug | 4@ | 2H | FullYear |
AR Apparel 102.7 123.1 89.7 105.0 933 105.9 101.7 99.1 102.5 102.5 104.7 1128 106.5 104.0 876 1128 1033
EE Household 96.7 1103 803 95.6 94.5 101.8 104.9 100.0 97.5 103.8 101.6 109.1 104.6 100.3 93.4 108.7 100.4
i) Food 99.2 118.2 99.1 106.4 95.0 100.0 105.2 99.7 103.1 105.5 104.6 106.3 105.5 104.0 96.9 104.4 1035
e S
B Nl i ) 98.9 115.8 863 100.3 94.2 102.6 104.2 99.6 100.0| 1037 103.1 110.0 105.3 102.0 91.9 109.5 101.8
LFL Directly managed stores (MUJI) + Online store
AR Apparel 1126 134.0 97.8 114.4 99.7 1135 108.7 105.9 110.7 108.8 109.3 117.2 1117 1111 915 117.7 109.8
EE Household 104.9 119.9 876 103.8 100.9 108.8 1115 106.6 105.1 109.4 1053 1124 109.1 106.6 96.9 1127 1063
i) Food 111.2 1305 109.0 1176 102.7 108.7 114.0 108.0 112.8 1114 108.3 109.4 110.0 111.8 1015 109.4 1107
EEATAYSAVANT
R ety ) 108.2 126.2 94.4| 1094 100.7 110.2 111.4| 1067 108.2 109.6 107.1 1135 1100| 1089 95.7 113.9 108.2
Directly managed stores total (MUJI) + Online store
EEBIFE + A>51> AR LFL directly managed stores (MUJI)+ Online store
B Number of Customers 983 106.0] 953 100.0] 94.9 99.0 | 98.1 97.2 987 100.8] 98.4| 1030 1008 995 | 90.1] 1019 [ | [ 98.9 |
=] Sales per Customer [ 1006 1092 90.5| 1003 992 1036| 1062| 1025| 101.4| 1029 1048| 1067 1045| 1025 1019 1074 | | | 1029]
BEEA5H+A>54 >R Directly managed stores total (MUJI) + Online store
B2 Number of Customers 1070 1148] 1024 1082] 100.7| 105.4| 1043] 1033| 1058] 1059 102.4| 106.1] 1049 1055] 938 1058 [ I [ 1045]
=] Sales per Customer [ 1011 1100] 921 1012| 1000| 1046 1068| 1033 1023| 1035 1046 107.0| 1048 1032| 102.0| 107.7] | | | 1036
BRIESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 690 695 701, 701 702 700 700 700 700 710 710 708 708 708 725 725 725
LAHES  Number of New-opening Stores 7 5 8 20 1 0 0 1 21 11 [} 1 12 33 17 0 50
LAEMES  Number of Closed Stores [ 0 2 2 0 2 0 2 4 1 0 3 4 8 0 0 8
FrRIUDNT Definition of Sales Channel:
« BERFIE : gIERENSHRE TCRETHR@ULES « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
K EIHARTIC30 8 I _EHRHEL TAREEUTIE SR RRC excluding stores that were closed for 30 days or more in the previous term.
RIELCEUBCOVT Definition of figures:
o BEYE : EHTLEE GEliR-2) BERABL « DM: Flash store sales as percentage of the same month prior fiscal year.
EANBEEIAY I
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[[om [ 18 [ uA | #a | 8 [ 18 | 28 [ #a [ 1w | 38 48 [ A [ ma [ wA | A [ A | A [ #a | Tm [ w=m |
LFL = Like for Like | sep | ot | Nov | 10 | Dec | Jan | Feb | 20 | 1H | Mar | Apr | May | 30 | OM | swun | yul | Aug | 4Q | 2H | FullYear |
R7STEH [ East Asia
EE] +ASTASART
BEERS + A2 ) 1133 123.1 117.9 118.4 98.7 99.4 134.1 108.1 113.2 1129 118.4 1216 117.8 1149 119.9 1155
LFL Directly managed stores (MUJI) + Online store
chEARE Mainland China 113.1 1243 116.3 1183 100.5 97.7 133.1 107.9 113.2 112.2 1143 122.4 1164| 1145 125.8 115.9
EEATAYSIOANT
BESEA AN ) 119.2 129.8 12256 124.1 104.9 107.4 1455 116.4 120.1 1215 127.6 130.1 126.7 1224 126.2 122.8
Directly managed stores total (MUJI) + Online store
ShEARE Mainland China 1215 132.4 121.4| 1251 107.1 106.8 1453 117.1 1211 1203 123.1 131.2 1254| 1226 132.2 1237
EEBIFE + 4> 51> AR LFL Directly managed stores (MUJI)+ Online store
‘ggy Number of Customers 112.7 ‘ 121.0 ‘ 119.4 ‘ 117.8 ‘ 104.8 ‘ 103.0 ‘ 1253 ‘ 110.1 ‘ 1143 ‘ 113.2 ‘ 117.6 ‘ 1211 ‘ 117.4 ‘ 1155 ‘ 120.8 ‘ ‘ ‘ ‘ ‘ 116.1 ‘
‘gémﬁ Sales per Customer [ 100.5 \ 101.7 [ 98.7 \ 100.5 [ 94.2 \ 9.5 [ 107.0 \ 98.1 [ 99.0 \ 99.8 [ 100.7 \ 100.5 [ 100.4 \ 99.5 [ 99.3 \ [ \ [ \ 99.4 ‘
BEEEFH+A> 51> ZRT Directly managed stores total (MUJI) + Online store
‘ggsz Number of Customers 119.6 ‘ 1295 | 12555 ‘ 125.0 | 1123 ‘ 1126 | 136.6 ‘ 1195 | 12255 ‘ 1227 | 1273 ‘ 1305 | 127.0 ‘ 124.0 | 127.8 ‘ | ‘ | ‘ 124.4 ‘
‘géﬁm Sales per Customer | 99.7 ‘ 100.2 | 97.7 ‘ 99.2 | 93.4 ‘ 95.4 | 106.5 ‘ 97.3 | 98.1 ‘ 99.0 | 100.2 ‘ 99.7 | 99.8 ‘ 98.7 | 98.8 ‘ | ‘ | ‘ 98.7 ‘
BFRIEGHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 561 560 564 564, 578 577 580 580 580 574, 571 574, 574 574 578 578|
LAHES  Number of New-opening Stores 11 2 5 18 14 3 3 20 38 2 1 3 6 44 6 50
LAEMES  Number of Closed Stores 7 3 1 11 0 4 0 4 15 8 4 0 12 27 2 29
REP ST - AP ZFHES / Asia East/South & Oceania
EE SSAVANT
BEEERS + A2 ) 105.0 110.2 1126 109.4 107.4 107.8 108.8 107.9 108.7 109.5 108.8 109.7 109.4 108.9 102.7 108.3
LFL Directly managed stores (MUJI) + Online store
BEAT A SR
BESFAYS L FS ) 127.8 131.8 129.8 129.8 128.1 1233 1288 126.7 128.1 120.9 117.7 118.4 119.0 124.8 107.7 1229
Directly managed stores total (MUJI) + Online store
BEEAFH+A> 51> ZRT Directly managed stores total (MUJI) + Online store
= Number of Customers [ 1298] 1302] 1263[ 1287 1257] 1231 1233 1242 1262[ 1151 1129 1146[ 1142[ 1221 102.8] [ [ [ [ 1200]
ELT Sales per Customer | 984 1012| 1027 1009[ 1019 1002| 1044| 1020 1015] 1050| 1043[ 1033 1042| 1022] 1047 | | | | 1025]
BRIESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
IS Number of Stores 124 130 130 130 131 131 131 131 131 132 132 132 132 132 133/ 133
LAWES  Number of New-opening Stores 1 [3 1 8] 1 [4) 0 1 9 1 0 [ 1 10 1 11
LAEMES  Number of Closed Stores 1 0 1 2 0 0 0 0 2 0 [} 0 o 2 0 2
BRKZESE / Europe & Americas
BEEBFE + A1V
LFL Directly managed stores (MUII) + Online store 107.5 110.8 114.7 1112 109.6 1123 106.3 109.6 110.4 108.5 1114 117.8 113.0 1113 1113 1113
EEAI+AVSOANT
BESEA AN ) 108.7 1114 116.1 1123 112.0 113.8 108.3 1116 112.0 1116 114.8 1217 1163 113.4 117.4 1138
Directly managed stores total (MUJI) + Online store
BEEEFH+A> 51> ART Directly managed stores total (MUJI) + Online store
‘ggsz Number of Customers 106.6 ‘ 109.7 | 1111 ‘ 109.2 | 109.7 ‘ 1137 | 105.8 ‘ 109.9 | 109.5 ‘ 107.4 | 114.6 ‘ 114.1 | 112.0 ‘ 1103 | 111.9 ‘ | ‘ | ‘ 1105 ‘
‘géﬁm Sales per Customer | 102.0 ‘ 101.6 | 1045 ‘ 102.8 | 102.1 ‘ 100.1 | 1023 ‘ 1015 | 102.2 ‘ 103.9 | 100.2 ‘ 106.7 | 103.8 ‘ 102.8 | 104.9 ‘ | ‘ | ‘ 103.0 ‘
BAKESHZ (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 48 48, 48 48, 49 49 49 49 49 50, 50 49 49 49 50 50
LAHES  Number of New-opening Stores 0 0 0 0 1 0 0 1 1 1 o 0 1 2 1 3
LAEMES  Number of Closed Stores 0 0 0 0 0 0 0 0 0 0 0 1 1 1 0 1
ARRESHM (EIPSEET) Total MUJI Store as of the end of month
[ Number of Stores 1,423 1,433 1,443 1,443 1,460 1,457 1,460 1,460 1,460 1,466 1,463 1,463 1,463 1,463 1,486 1,486
LAHES  Number of New-opening Stores 19 13 14 46 17 3 3 23 69 15 1 4 20 89 25 114
AR Number of Closed Stores 8 3 4 15 0 6 0 6 21 9 4 4 17 38, 2 40,




