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MUJI HAIKOU MIXC (sPEIARE- EE)

MUJI KUNMING PARK 1903 (FREARE-EE)

MUJI ZHONGGUANCUN ARTPARK DARONGCHENG (FREIARE-EE)
MUJI CHONGQING LONGFOR LIJIA PARADISE WALK (FREIARE-EE)
MUJI FENGLAN INTERNATIONAL SHOPPING CENTER (FREIARE-EE)
MUJI SHANGHAI QIANWAN MEGA (FREIARE - EE)

MUJI SUZHOU MIXC WORLD (FREAKE-EE)

MUJI LIVAT BEIJING (FREARE-EE)

MUJI SHENYANG TIEXI MIXC ONE (thEIKRE-BE)

MUJI CENTURY LINK TOWER (FhEIARE-BE)

MUJI NEW ERA TAICHUNG (&7&-E%)

MUJI STARFIELDVILLAGE UNJEONG (33 &%)

MUJI LOTTEMALL GWANGMYEONG (88 &%)

MUJI STARFIELD MARKET GYEONGSAN (33 &%)

MUJI HANOI CENTRE (RhFA-EE)

MUJI HARVARD SQUARE (KE-EE)
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BRiER Monthly sales trend
EPEE Japan
[ o8 [ 10 | uA [ #a | 28 [ 18 | 28 [ #a [ w | 38 Bl
LFL = Like for Like | seo | ot | Nov 1@ | pec | san | Feb | 20 | aH | wMar | FullYear |
IR Apparel 1027 1231 89.7|  105.0 933 101.9
4 Household 9.7 | 1103 80.3 95.6 94.5 95.4
B& Food 99.2| 1182 99.1| 106.4 95.0 103.2
BEEMFE+AYSIVANT il 3 éisr | i
LFL Directly managed stores (MUJI) + Online store il | I ss3 1 2 A i
AR Apparel 1126 | 1340 97.8| 1144 99.7 110.4
4 Household 1049 | 1199 87.6| 103.8| 100.9 103.2
B Food 1112 | 1305| 1090 1176 | 1027 113.4
BEEAFH+AYIIVANT
Directly managed stores total (MUJI) + Online store o2 (e e Qoo ey 107.3
BEEBIFIE +AY51YART LFLdirectly managed stores (MUJI)+ Online store
BB Number of Customers [ 983  106.0 | 953 | | 100.0 94.9 | [ [ [ I 98.7 |
L] Sales per Customer [ 1006 109.2] 90.5| 1003 | 99.2 | [ | [ | 100.1 |
BEEAFT+A>54 >R Directly managed stores total (MUJI) + Online store
BH Number of Customers [ 1070 1148[ 1024 1082 1007 | [ [ [ [ 106.2 |
L] Sales per Customer [ 1011  1100] 921 101.2] 1000 [ | [ | 101.0 |
BRESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 690 695 701 701 702 702
LAMES  Number of New-opening Stores 7 5 8 20 1 21
LABMES  Number of Closed Stores 0 0 2 2 0 2
FrRIMOUT Definition of Sales Channel:
« RIS ;| AEE IR E TBE TS « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X% [EIHARIC30 8 L L TIRZEU TG S BRC excluding stores that were closed for 30 days or more in the previous term.
RIELCEUBECOVT Definition of figures:
-« BERE : SR GEiR-2) FIFERAL « DM: Flash store sales as percentage of the same month prior fiscal year.
BB TIAY N
sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[ 8 [ 108 [ uA [ #a | w8 | 18 | 28 38 w1 |
LFL = Like for Like [ seo | ot | Nov 1@ | pec | Jan | Feb Mar | Fullyear |
RPITPEE [ East Asia
BEREE +A5AVANT
LFL Directly managed stores (MUJI) + Online store 133 12311 11759 i e A 98.7 1129
REARE Mainland China 113.1 124.3 1163 | 1183 1005 113.7
EEEHAYIAORNT
Directly managed stores total (MUJI) + Online store 1u9.2| 1298 1226 aghll 1049 1186
PEAE  Mainland China 1215| 1324 | 1214 1251 1071 1203
BEEBIFIE + 4251 YART LFL Directly managed stores (MUJI)+ Online store
[ma Number of Customers [ 1m27] 110 194 1178] 1048] ‘ [ ‘ [ [ 1144
‘Eéﬁlﬁ Sales per Customer [ 100.5 ] 101.7 [ 98.7 ] 100.5 [ 94.2 ] [ ] [ ] l 98.7 ‘
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
‘@gﬂ Number of Customers | 1196 ‘ 1295 | 1255 ‘ 125.0 | 1123 ‘ | ‘ [ ] 1215 ‘
|msm Sales per Customer | 997] 1002] 977| e92| 034 ‘ ‘ ‘ ‘ 9756 |
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 561 560 564 564 578 578
LAHES  Number of New-opening Stores 11 2 5 18 14 32
LAEMES  Number of Closed Stores 7 3 1 1 0 11
REPST - AP ZFHES / Asia East/South & Oceania
BEMFE+ASSIVAN
LFL Directly managed stores (MUJI) + Online store 1050 02| 1126 ey 1074 108.9
BEAT+ASIAIANY
Directly managed stores total (MUJI) + Online store 1278 1318 198 iERR] 128t 1292
BEEAFT+A>54 >R Directly managed stores total (MUJI) + Online store
= Number of Customers [ 1208 1302 1263[ 1287] 125.7] [ [ I [ 127.7 |
T Sales per Customer | 984 1012| 1027] 1009 101.9] | | | | 101.2 |
BRESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 124 130 130 130 131 131
LAWES  Number of New-opening Stores 1 6 1 8 1 9
LAEMES  Number of Closed Stores 1 0 1 2 0 2
BRKZ;EEE / Europe & Americas
BEMFIE+AYSIVANT
LFL Directly managed stores (MUJI) + Online store 1075|1108 | 1147, dbar 1096 110.7
BEAF+AYIAIANT
Directly managed stores total (MUJI) + Online store los7| 14| 1161k 120 1122
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
‘@gﬂ Number of Customers | 106.6 ‘ 109.7 | 1111 ‘ 109.2 [ 109.7 ‘ | ‘ [ ] 109.3 ‘
|msm Sales per Customer | 1020] 1016 1045| 1028] 1021 ‘ ‘ ‘ ‘ 1026 |
BARESHH (LSBE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 48 a8 48 a8 49 29
LAHEE  Number of New-opening Stores o 0 ) 0 1 1
LAEMES  Number of Closed Stores 0 0 ) 0 0 0
ARSI (EIPSEET) Total MUJI Store as of the end of month
S Number of Stores 1,423 1,433 1,443 1,443 1,460 1,460
LAHEE  Number of New-opening Stores 19 14 46 17 63
LABMES  Number of Closed Stores B 3 4 15 o 15




