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Fiscal Year ending August 31, 2026

AR Monthly sales trend
EPES Japan
[ o8 [ 108 [uB [ #ma [ 28 | 18 | 28 [ 0o [ tw [ 58 | a8 | sA [ #a [ o8 [ 68 [ 78 | 88 | ma | 78 [ &8 |
LFL = Like for Like [ sep | oct | Nov | 1@ | Dec | Jan | Feb | 2o | 1H | Mar | Apr | May | 30 | OSM | Jun | Jul | Aug | 4@ | 2H | FullYear |
AR Apparel 102.7 123.1 89.7 105.0 933 105.9 101.7 99.1 102.5 102.5 104.7 1128 106.5 104.0 876 1128 1106 103.1 104.9 103.8
EE Household 96.7 1103 803 95.6 94.5 101.8 104.9 100.0 97.5 103.8 101.6 109.1 104.6 100.3 93.4 108.7 1116 104.6 104.6 101.2
i) Food 99.2 118.2 99.1 106.4 95.0 100.0 105.2 99.7 103.1 105.5 104.6 106.3 105.5 104.0 96.9 104.4 102.1 101.2 103.6 103.4
e S
B Nl i ) 98.9 115.8 863 100.3 94.2 102.6 104.2 99.6 100.0| 1037 103.1 110.0 105.3 102.0 91.9 109.5 109.6 103.5 104.6 102.4
LFL Directly managed stores (MUJI) + Online store
AR Apparel 1126 134.0 97.8 114.4 99.7 1135 108.7 105.9 110.7 108.8 109.3 117.2 1117 1111 915 117.7 115.1 107.5 109.7 110.2
EE Household 104.9 119.9 876 103.8 100.9 108.8 1115 106.6 105.1 109.4 1053 1124 109.1 106.6 96.9 1127 115.7 108.5 108.8 107.1
i) Food 111.2 1305 109.0 1176 102.7 108.7 114.0 108.0 112.8 1114 108.3 109.4 110.0 111.8 1015 109.4 107.1 106.0 1083 1105
EEATAYSAVANT
R ety ) 108.2 126.2 94.4| 1094 100.7 110.2 111.4| 1067 108.2 109.6 107.1 1135 1100| 1089 95.7 113.9 113.6 107.7 109.0| 1086
Directly managed stores total (MUJI) + Online store
EEBIFE + A>51> AR LFL directly managed stores (MUJI)+ Online store
B Number of Customers 983 106.0] 953 100.0] 94.9 99.0 | 98.1 97.2 987 100.8] 984 1030 1008 995 | 90.1] 1019 1027 983 99.6 | 99.2
=] Sales per Customer [ 1006 1092 90.5| 1003 992 1036| 1062| 1025| 101.4| 1029 1048| 106.7| 1045| 1025| 101.9| 107.4| 106.8|  105.4| 1050|  103.2
BEEA5H+A>54 >R Directly managed stores total (MUJI) + Online store
B2 Number of Customers 1070 1148] 1024 1082] 100.7| 105.4| 1043] 1033| 1058] 1059 102.4| 106.1] 1049 1055] 938 1058 1063[ 102.0| 1035 104.6]
=] Sales per Customer [ 1011 1100] 921 1012| 1000| 1046| 1068| 1033 1023| 1035 1046| 1070 1048 103.2| 102.0| 107.7| 1069 1055| 1052| 103.8
BRIESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 690 695 701, 701 702 700 700 700 700 710| 710 708| 708 708 725 725 723 723 723 723
LAHES  Number of New-opening Stores 7 5 8 20 1 0 0 1 21 11 [} 1 12 33 17 0 0 17 29 50
LAEMES  Number of Closed Stores [ 0 2 2 0 2 0 2 4 1 0 3 4 8 0 0 2 2 6 10
FrRIUDNT Definition of Sales Channel:
« BERFIE : gIERENSHRE TCRETHR@ULES « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
K EIHARTIC30 8 I _EHRHEL TAREEUTIE SR RRC excluding stores that were closed for 30 days or more in the previous term.
RIELCEUBCOVT Definition of figures:
o BEYE : EHTLEE GEliR-2) BERABL « DM: Flash store sales as percentage of the same month prior fiscal year.
EANBEEIAY I
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[[om [ 18 [ uA | #a | 8 [ 18 | 28 [ #a [ 1w | 38 48 [ A [ ma [ wA | A [ A | A [ #a | Tm [ w=m |
LFL = Like for Like | sep | ot | Nov | 10 | Dec | Jan | Feb | 20 | 1H | Mar | Apr | May | 30 | OM | swun | yul | Aug | 4Q | 2H | FullYear |
R7STEH [ East Asia
EE] SSAVANT
BEERS + A2 ) 1133 123.1 117.9 118.4 98.7 99.4 134.1 108.1 113.2 1129 118.4 1216 117.8 1149 119.9 114.8 17.7 117.6 1177 1156
LFL Directly managed stores (MUJI) + Online store
chEARE Mainland China 113.1 1243 116.3 1183 100.5 97.7 133.1 107.9 113.2 112.2 1143 122.4 116.4 114.5 125.8 116.5 1190, 1206 118.6 116.3
EEATAYSAVANT
BESEA AN ) 119.2 129.8 12256 124.1 104.9 107.4 1455 116.4 120.1 1215 127.6 130.1 126.7 1224 126.2 123.2 126.4 1253 126.0 1232
Directly managed stores total (MUJI) + Online store
ShEARE Mainland China 1215 132.4 1214 125.1 107.1 106.8 1453 117.1 1211 1203 123.1 131.2 125.4 122.6 132.2 123.7 wne| ey 126.6 124.0
EEBIFE + 4> 51> AR LFL Directly managed stores (MUJI)+ Online store
‘ggy Number of Customers 112.7 ‘ 121.0 ‘ 119.4 ‘ 117.8 ‘ 104.8 ‘ 103.0 ‘ 1253 ‘ 110.1 ‘ 1143 ‘ 113.2 ‘ 117.6 ‘ 1211 ‘ 117.4 ‘ 1155 ‘ 120.8 ‘ 1215 ‘ 1223 ‘ 1217 ‘ 119.6 ‘ 117.2 ‘
‘gémﬁ Sales per Customer [ 100.5 \ 101.7 [ 98.7 \ 100.5 [ 94.2 \ 9.5 [ 107.0 \ 98.1 [ 99.0 \ 99.8 [ 100.7 \ 100.5 [ 100.4 \ 99.5 [ 99.3 \ 94.5 [ 96.2 \ 9.7 [ 98.4 \ 98.6 ‘
BEEEFH+A> 51> ZRT Directly managed stores total (MUJI) + Online store
‘ggsz Number of Customers 119.6 ‘ 1295 | 12555 ‘ 125.0 | 1123 ‘ 1126 | 136.6 ‘ 1195 | 12255 ‘ 1227 | 1273 ‘ 1305 | 127.0 ‘ 124.0 | 127.8 ‘ 130.1 | 1317 ‘ 129.9 | 128.6 ‘ 125.7 ‘
‘Eéﬁﬁ Sales per Customer | 99.7 ‘ 100.2 | 97.7 ‘ 99.2 | 93.4 ‘ 95.4 | 106.5 ‘ 97.3 | 98.1 ‘ 99.0 | 100.2 ‘ 99.7 | 99.8 ‘ 98.7 | 98.8 ‘ 94.7 | 96.0 ‘ 96.4 | 98.0 ‘ 98.0 ‘
BFRIEGHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 561 560 564 564, 578 577 580 580 580 574, 571 574, 574 574 578 580 579 579 579 579
LAHES  Number of New-opening Stores 11 2 5 18 14 3 3 20 38 2 1 3 6 44, 6 4 1 11 43 55
LAEMES  Number of Closed Stores 7 3 1 11 0 4 0 4 15 8 4 0 12 27 2 2 2 6 26 33
REP ST - AP ZFHES / Asia East/South & Oceania
EE SSAVANT
BEEERS + A2 ) 105.0 110.2 1126 109.4 107.4 107.8 108.8 107.9 108.7 109.5 108.8 109.7 109.4 108.9 102.7 106.9 110.2 107.2 1083 108.7
LFL Directly managed stores (MUJI) + Online store
BEAT A SR
BESFAYS L FS ) 127.8 131.8 129.8 129.8 128.1 1233 1288 126.7 128.1 120.9 117.7 118.4 119.0 124.8 107.7 1195 1211 1162 1175 1225
Directly managed stores total (MUJI) + Online store
BEEAFH+A> 51> ZRT Directly managed stores total (MUJI) + Online store
= Number of Customers [ 1298] 1302] 1263[ 1287 1257] 1231 1233 1242| 1262[ 1151 1129 1146[ 1142[ 1221 1028[ 1135[ 1140 1103] 1121[ 1188
ELT Sales per Customer | 984 1012| 1027 1009[ 1019 1002| 1044| 1020 1015| 1050| 1043[ 1033 1042 102.2| 1047[ 1052 106.2| 1054| 104.8| 103.1]
BRIESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
IS Number of Stores 124 130 130 130 131 131 131 131 131 132 132 132 132 132 133/ 134 135 135 135 135
LAWES  Number of New-opening Stores 1 [3 1 8] 1 [4) 0 1 9 1 0 [ 1 10 1 1 1 3 5 13
LAEMES  Number of Closed Stores 1 0 1 2 0 0 0 0 2 0 [} 0 o 2 0 0 0 0 0 2
BRKZESE / Europe & Americas
B SSAVANT
BB + A AR ) 107.5 110.8 114.7 1112 109.6 1123 106.3 109.6 110.4 108.5 1114 117.8 113.0 1113 1113 116.7 1116 1132 113.1 111.8
LFL Directly managed stores (MUJI) + Online store
EEAI+AVSOANT
BESEA AN ) 108.7 1114 116.1 1123 112.0 113.8 108.3 1116 112.0 1116 114.8 1217 1163 113.4 117.4 12255 118.7 1195 118.0 115.0
Directly managed stores total (MUJI) + Online store
BEEEFH+A> 51> ART Directly managed stores total (MUJI) + Online store
‘ggsz Number of Customers 106.6 ‘ 109.7 | 1111 ‘ 109.2 | 109.7 ‘ 1137 | 105.8 ‘ 109.9 | 109.5 ‘ 107.4 | 114.6 ‘ 114.1 | 112.0 ‘ 1103 | 111.9 ‘ 115.4 | 111.9 ‘ 113.1 | 1126 ‘ 111.0 ‘
‘Eémﬁ Sales per Customer | 102.0 ‘ 101.6 | 1045 ‘ 102.8 | 102.1 ‘ 100.1 | 1023 ‘ 1015 | 102.2 ‘ 103.9 | 100.2 ‘ 106.7 | 103.8 ‘ 102.8 | 104.9 ‘ 106.1 | 106.0 ‘ 105.6 | 104.8 ‘ 103.6 ‘
BAKESHZ (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 48 48, 48 48, 49 49 49 49 49 50, 50 49 49 49 50 49 49 49 49 49
LAHES  Number of New-opening Stores 0 0 0 0 1 0 0 1 1 1 o 0 1 2 1 0 0 1 3 3
LAEMES  Number of Closed Stores 0 0 0 0 0 0 0 0 0 0 0 1 1 1 0 1 0 1 2 2
ARRESHM (EIPSEET) Total MUJI Store as of the end of month
[ Number of Stores 1,423 1,433 1,443 1,443 1,460 1,457 1,460 1,460 1,460 1,466 1,463 1,463 1,463 1,463 1,486 1,488, 1,486 1,486 1,486 1,486
LAHES  Number of New-opening Stores 19 13 14 46 17 3 3 23 69 15 1 4 20 89 25 5 2 32 81 121
AR Number of Closed Stores 8 3 4 15 0 6 0 6 21 9 4 4 17 38, 2 3 4 9 38 47,




I Monthly Sales Trend for Aug 2026
I Japan Business

Sales, Number of Ci

s and Sales per Ci

Sales
Number of Customers

Sales per Customer

(Y year comparison basis)
LFL Directly Managed Stores + Online Store
109.6
102.7
106.8

All Directly Managed Stores + Online Store
113.6
106.3
106.9

Sales by Product Category (year-on-year change)
%

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Apparel 110.6 115.1
Household 111.6 115.7
Foods 102.1 107.1
Number of Stores
Number of Stores 486 723
Number of New-opening Stores - 0
Number of Closed Stores - 2

I Store openings
None

I Sales trends

In August 2026, LFL Directly Managed Stores + Online Store sales were 109.6% YoY and sales at All Directly Managed Stores + Online Store were 113.6% YoY. Household
goods and Apparel achieved double-digit growth on a like-for-like basis. In particular, Health & Beauty, Houseware, Furniture and Innerwear performed strongly. There was
no impact from differences in the number of weekend or public holiday days compared with the previous year.

I Businesses Outside Japan

Sales, Number of Ci s and Sales per Ci (Y year comparison basis)

East Asia business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store

Mainland China

117.7 119.0
1223 =

All Directly Managed Stores + Online Store
Mainland China
126.4 127.0
1317 =

Southeast Asia & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 110.2 1211
Number of Customers = 114.0
Sales per Customer - 106.2

Europe & North America Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 111.6 118.7
Number of Customers = 111.9
Sales per Customer - 106.0

Number of Stores by Business Segment
East Asia business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 579
Number of New-opening Stores - 1
Number of Closed Stores - 2

Southeast Asia & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 135
Number of New-opening Stores - 1
Number of Closed Stores - 0

Europe & North America Business

LFL Directly Managed Stores

All Directly Managed Stores + Online Store

Number of Stores 49
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings (region)

MUJI BEJING LONGFOR CHANGYING PARADISE WALK (Mainland China, DM)

MUJI EASTWOOD MALL (The Philippines, DM)




I Monthly Sales Trend for Jul 2026
IJapan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Sales 109.5 1139
Number of Customers 1019 105.8
Sales per Customer 107.4 107.7
Sales by Product Category (year-on-year change)
% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Apparel 112.8 117.7
Household 108.7 112.7
Foods 104.4 109.4
Number of Stores
LFL Directly Managed Stores All Directly Managed Stores + Online Store
Number of Stores 488 725
Number of New-opening Stores 0
Number of Closed Stores - 0

I Store openings
None

I Sales trends
In July 2026, LFL Directly Managed Stores + Online Store sales were 109.5% YoY and sales at All Directly Managed Stores + Online Store were 113.9% YoY. Innerwear and
summer apparel performed strongly, while household goods continued to deliver robust growth. In addition, during MUJI Good Price Festival (July 3-13), selected seasonal
items were offered at special prices, contributed to sales growth, resulting in all products categories outperforming YoY. There was no impact from differences in the
number of weekend or public holiday days compared with the previous year.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia business

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Sales
Number of Customers 1215
Sales per Customer

Southeast Asia & Oceania Business

Sales 106.9 119.5
Number of Customers = 1135
Sales per Customer - 105.2

Europe & North America Business

Sales 116.7 122.5
Number of Customers = 115.4
Sales per Customer - 106.1

Number of Stores by Business Segment

East Asia business

Number of Stores - 580
Number of New-opening Stores - 4
Number of Closed Stores 2

Southeast Asia & Oceania Business

Number of Stores - 134
Number of New-opening Stores - 1
Number of Closed Stores - 0

Europe & North America Business

Number of Stores - 49
Number of New-opening Stores - 0
Number of Closed Stores - 1

I Store openings (region)

MUJI SHENZHEN YITIAN HOLIDAY PLAZA (Mainland China, DM)
MUJI SAIHAN WANDA PLAZA (Mainland China, DM)

MUJI FORUM 66, SHENYANG (Mainland China, DM)

MUJI LIHPAO MALL (Taiwan, DM)

MUJI AEON MALL THANHKHE DANANG (Vietnam, DM)



| Monthly sales Trend for Jun 2026

IJapan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

%
Sales
Number of Customers

Sales per Customer

LFL Directly Managed Stores + Online Store
91.9
90.1
101.9

Sales by Product Category (year-on-year change)

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store
95.7
93.8
102.0

All Directly Managed Stores + Online Store

Apparel 87.6 915
Household 93.4 96.9
Foods 96.9 101.5

Number of Stores

Number of Stores

LFL Directly Managed Stores

All Directly Managed Stores + Online Store

Number of New-opening Stores

Number of Closed Stores

I Store openings
MUJI RAKUHOKU HANKYU SQUARE
MUJI COOP SAPPORO LUCY
MUJI IIZUKA TAROMARU
MUJI AEONTOWN TATEYAMA
MUJI AMUPLAZA MIYAZAKI
MUJI SUNLIVE MUNAKATA
MUJI AEON NIIGATA NISHI
MUJI SEIKADAI
MUJI TOYAMA FAVORE
MUJI QANATMALL IZUMIFUCHU
MUJI MASUDA
MUJI KARUIZAWA
MUJI PARKPLACE OITA
MUJIS00 RAIRIA KASUGABARU
MUJIS00 AEONMALL TSUDANUMA SOUTH
MUJIS00 LALATERRACE MINAMISENJYU
MUJIS00 MUSASHIURAWA MARE

| Sales trends

In June 2026, LFL Directly Managed Stores + Online Store sales were 91.9% YoY and sales at All Directly Managed Stores + Online Store were 95.7% YoY. LFL Directly
Managed Stores + Online Store sales declined YoY due to unfavorable weather conditions across Japan, which negatively impacted sales of seasonal products such as
summer apparel and fabrics. In addition, there was a negative impact of 2 percentage points due to having 1 fewer weekend or holiday compared with the previous

year.

| Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Southeast Asia & Oceania Business

Sales per Customer

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Sales 102.7 107.7
Number of Customers = 102.8
- 104.7

Europe & North America Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 111.3 117.4
Number of Customers = 1119
Sales per Customer - 104.9

Number of Stores by Business Segment

East Asia business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 578
Number of New-opening Stores - 6
Number of Closed Stores - 2

Southeast Asia & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 133
Number of New-opening Stores - 1
Number of Closed Stores - 0

Europe & North America Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 50
Number of New-opening Stores - 1
Number of Closed Stores - 0

I Store openings (region)

MUJI ANSHENG MALL (Mainland China, DM)

MUJI XICHENG PARADISE WALK (Mainland China, DM)
MUJI PRISMA SHANGHAI (Mainland China, DM)

MUJI HANG LUNG PLAZA TIANJIN (Mainland China, DM)
MUJI GLOBAL A19 (Taiwan, DM)

MUJI LOTTE DPT INCHEON (Korea, DM)

MUJI SM AURA PREMIER (Philippines, DM)

MUJI TANGRAM (United States, DM)



I Monthly Sales Trend for May 2026

| Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

Sales
Number of Customers

Sales per Customer

Sales by Product Category (year-on-year change)

Apparel
Household
Foods

LFL Directly Managed Stores + Online Store

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

1135
106.1
107.0

All Directly Managed Stores + Online Store

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 489 708
Number of New-opening Stores - 1
Number of Closed Stores - 3

I Store openings
MUJI APITA KAKAMIGAHARA

I Sales trends

In May 2026, LFL Directly Managed Stores + Online Store sales were 110.0% YoY, and sales at All Directly Managed Stores + Online Store were 113.5% YoY. LFL Directly
Managed Stores + Online Store sales exceeded the previous year for five consecutive months. Sales grew across all product categories, supported by strong performance
in summer apparel and Health & Beauty products, as well as the impact of the membership point campaign, GOOD POINT WEEK (April 29 to May 6). In addition, there
was a positive impact of 4 percentage points due to two more weekend and holiday days compared with the previous year.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store

Al221,53
100.5

All Directly Managed Stores + Online Store

131.2

Southeast Asia & Oceania Business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store
109.7

All Directly Managed Stores + Online Store
118.4
114.6
103.3

Europe & North America Business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

117.8

121.7
114.1
106.7

Numh

of Stores by B
East Asia business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 574
Number of New-opening Stores - 3
Number of Closed Stores - 0

Southeast Asia & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 132
Number of New-opening Stores - 0
Number of Closed Stores - 0

Europe & North America Business

LFL Directly Managed Stores

All Directly Managed Stores + Online Store

Number of Stores - 49
Number of New-opening Stores - 0
Number of Closed Stores - 1

I Store openings (region)
MUIJI com SUZHOU VILLAGE (Mainland China, DM)
MUJI PARKSON WUXI (Mainland China, DM)
MUJI com ELEMENTS (Hong Kong, DM)



I Monthly Sales Trend for Apr 2026

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

Sales
Number of Customers

Sales per Customer

Sales by Product Category (year-on-year change)

LFL Directly Managed St

LFL Directly Managed Stores + Online Store

s + Online Store

All Directly Managed Stores + Online Store
107.1
102.4
104.6

All Directly Managed Stores + Online Store

Apparel 104.7 109.3
Household 101.6 105.3
Foods 104.6 108.3
Number of Stores
LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 496 710

Number of New-opening Stores - 0

Number of Closed Stores - 0

I Store openings
None

ISaIes trends

In April 2026, LFL Directly Managed Stores + Online Store sales were 103.1% YoY, and sales at All Directly Managed Stores + Online Store were 107.1% YoY.
A reactionary drop after MUJI Week (held in March) was limited, and sales continued to exceed the previous year’s results across all product categories, including Apparel,

Household Goods and Food.

In addition, the membership point campaign, GOOD POINT WEEK (April 29—May 6), got off to a strong start.

There was no impact from the number of weekend/public holiday during the period.

| Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia
Dire anaged Sto Online Store All Dire anaged Stores + Online Store
Sales 118.4 1143 127.6 123.1
Number of Customers 117.6 - 127.3 -
Sales per Customer 100.7 - 100.2 -
Asia East / South & Oceania Business
Sales 108.8 117.7
Number of Customers - 112.9
Sales per Customer - 104.3
Europe & Americas Business
Sales 111.4 114.8
Number of Customers = 114.6
Sales per Customer - 100.2

Number of Stores by Business Segment
East Asia

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 571
Number of New-opening Stores - 1
Number of Closed Stores - 4

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 132
Number of New-opening Stores - 0
Number of Closed Stores - 0

Europe & Americas Business

Number of Stores N 50
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings (region)
MUJI NEO YOUNG 6 (Mainland China, DM)



I Monthly Sales Trend for Mar 2026

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

%
Sales
Number of Customers

Sales per Customer

Sales by Product Category (year-on-year change)
%
Apparel

Household
Foods

LFL Directly Managed Stores + Online Store
103.7
100.8
102.9

LFL Directly Managed Stores + Online Store

102.5
103.8
105.5

All Directly Managed Stores + Online Store
109.6
105.9
103.5

All Directly Managed Stores + Online Store

108.8
109.4
111.4

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 497 710
Number of New-opening Stores - 11
Number of Closed Stores - 1

I Store openings
MUJI SENDAI HARVEST VILLAGE
MUJI YORKTOWN BANDO
MUJI GOBO
MUJI AEON CENTRAL SQUARE SHIZUOKA
MUJI FRESPO HIGASHIOSAKA
MUJI AEONMALL KASHIWA
MUJI BLUMER HAT KOBE
MUJI COOP SAPPORO NISHINO
MUJI MEGLIA
MUJI NAKAGAWA
MUJI CROSSMALL HANAGASHIMA

I Sales trends

In March 2026, LFL Directly Managed Stores + Online Store sales were 103.7% YoY, and sales at All Directly Managed Stores + Online Store were 109.6% YoY. Supported
by “MUJI Week” sales event for members (March 20-30), sales exceeded the previous year’s results across Apparel, Household goods and Food. Although the length of
“MUJI Week” sales period was the same as last year, the start date falling on a public holiday had a positive impact. As a result, the effect of having one fewer

weekend/public holiday compared to last year was minimal.

| Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store

113.2

All Directly Managed Stores + Online Store

Asia East / South & Oceania Business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

109.5

120.9
115.1
105.0

Europe & Americas Business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

108.5

1116
107.4
103.9

Number of Stores by Business Segment
East Asia

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 574
Number of New-opening Stores - 2
Number of Closed Stores - 8

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 132
Number of New-opening Stores - 1
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 50
Number of New-opening Stores - 1
Number of Closed Stores - 0

I Store openings (region)

MUJI XI'AN LONGSHOU YINXIANG CHENG (Mainland China, DM)

MUJI MITSUI OUTLET PARK TAINAN (Taiwan, DM)

MUJI QUEENSBAY (Malaysia, DM)
MUJI TSAWWASSEN MILLS (Canada, DM)



I Monthly Sales Trend for Feb 2026

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 111.4
Number of Customers 104.3
Sales per Customer 106.8
Sales by Product Category (year-on-year change)
% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Apparel 101.7 108.7
Household 104.9 111.5
Foods 105.2 114.0

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 498 700
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings
None

|Sales trends
In February 2026, LFL Directly Managed Stores + Online Store sales were 104.2% YoY, and sales at All Directly Managed Stores + Online Store were 111.4% YoY. Driven by

the membership campaign of “Furniture 10% Off” (held January 23—February 2), sales of Household goods performed well, and Food sales also increased due to exposure
on a TV show. Both LFL stores and the online store exceeded last year’s results. There was no impact from the number of weekends and holidays.

| Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia

All Directly Managed Stores + Online Store

LFL Directly Managed Stores + Online Store

Sales
Number of Customers 125.3
Sales per Customer 107.0

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 108.8 128.8
Number of Customers = 1233
Sales per Customer - 104.4

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 106.3 108.3
Number of Customers = 105.8
Sales per Customer - 102.3

ber of Stores by

East Asia
LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 580

Number of New-opening Stores - 3

Number of Closed Stores - 0

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores » 131
Number of New-opening Stores - 0
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 49
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings (region)
MUJI LONGFUSI BEIJING (Mainland China, DM)
MUIJI NANJING JIANGNING GOLDEN EAGLE (Mainland China, DM)
MUJI XI'AN WEST CHINA MIXC (Mainland China, DM)

Note: Across our East Asia business and in the certain countries of our Southeast Asia business, we see some impacts on the monthly sales due to the year-on-year
differences in the timing of the Lunar New Year. The Lunar New Year was on January 29 in 2025 and February 17 in 2026.



I Monthly Sales Trend for Jan 2026

IJapan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

Sales
Number of Customers

Sales per Customer

Sales by Product Category (year-on-year change)

%

LFL Directly Managed Stores + Online Store

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store
110.2
105.4
104.6

All Directly Managed Stores + Online Store

Apparel 105.9 113.5

Household 101.8 108.8

Foods 100.0 108.7
Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 499 700
Number of New-opening Stores - 0
Number of Closed Stores - 2

I Sales trends

In January 2026, LFL Directly Managed Stores + Online Store sales were 102.6% YoY and sales at All Directly Managed Stores + Online Store were 110.2% YoY. Sales were
boosted by the strong performance of MUJI Good Price Festival (December 26-January 5), which offered seasonal recommended products at special prices, as well as the
10% OFF furniture campaign for MUJI members only (January 23-February 2), leading to an increase in all sales of Apparel, Household goods, and Foods on a LFL store basis.

While online store sales continued to decline YoY, the rate of decline is narrowing. There was no impact from the number of weekends and holidays YoY.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia
Dire anaged Stores + Online Store All Dire ged Stores + Online Store
Sales 99.4 97.7 107.4 106.8
Number of Customers 103.0 = 112.6 -
Sales per Customer 96.5 - 95.4 -

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 107.8 123.3
Number of Customers - 1231
Sales per Customer - 100.2

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 1123 113.8
Number of Customers = 113.7
Sales per Customer - 100.1

Number of Stores by B
East Asia
Number of Stores - 577
Number of New-opening Stores - 3
Number of Closed Stores - 4

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 131
Number of New-opening Stores - 0
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 49
Number of New-opening Stores - [¢)
Number of Closed Stores - 0

I Store openings (region)
MUIJI TIANFU DAYOO CITY (Mainland China, DM)

MUJI XUZHOU SUNING PLAZA (Mainland China, DM)
MUJI MITSUI OUTLET PARK TAICHUNGPORT (Taiwan, DM)

Note: Across our East Asia business and in the certain countries of our Southeast Asia business, we see some impacts on the monthly sales due to the year-on-year
differences in the timing of the Lunar New Year. The Lunar New Year was on January 29, 2025 and will be February 17, 2026.



| Monthly sales Trend for Dec 2025

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

%

Sales

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

94.2 100.7
Number of Customers 94.9 100.7
Sales per Customer 99.2 100.0

Sales by Product Category (year-on-year change)
%

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Apparel 933 99.7
Household 94.5 100.9
Foods 95.0 102.7
Number of Stores
Number of Stores 501 702
Number of New-opening Stores - 1
Number of Closed Stores -

I Store openings
MUJIS00 MEITETSU ICHINOMIYA

I Sales trends

In December 2025, LFL Directly Managed Stores + Online Store sales were 94.2% YoY and sales at All Directly Managed Stores + Online Store were 100.7% YoY. MUJI

Online Store was fully restored on December 15, but the suspension had a negative impact of over 3%.

Sales at LFL Directly Managed Stores were negative YoY, as winter items struggled due to the mild winter and the downturn caused by the last year’s additional demand
driven by TV appearance, despite strong performance of MUJI Good Price Festival (December 26-January 5), which offered seasonal recommended products at special

prices. In addition, 1 fewer weekend/holiday compared to the previous year had a negative impact of about 2% YoY.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia
LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Sales
Number of Customers 104.8
Sales per Customer
Asia East / South & Oceania Business
Sales 107.4 128.1
Number of Customers o 125.7
Sales per Customer - 101.9
Europe & Americas Business
Sales 109.6 112.0
Number of Customers - 109.7
Sales per Customer - 102.1
Number of Stores by Business Segment
East Asia
Number of Stores - 578
Number of New-opening Stores - 14
Number of Closed Stores - 0
Asia East / South & Oceania Business
Number of Stores - 131
Number of New-opening Stores - 1
Number of Closed Stores - 0
Europe & Americas Business
Number of Stores - 49
Number of New-opening Stores - 1
Number of Closed Stores - 0

I Store openings (region)
MUJI HAIKOU MIXC (Mainland China, DM)
MUJI KUNMING PARK 1903 (Mainland China, DM)

MUJI ZHONGGUANCUN ARTPARK DARONGCHENG (Mainland China, DM)
MUJI CHONGQING LONGFOR LIJIA PARADISE WALK (Mainland China, DM)
MUJI FENGLAN INTERNATIONAL SHOPPING CENTER (Mainland China, DM)
MUJI SHANGHAI QIANWAN MEGA (Mainland China, DM)

MUJI SUZHOU MIXC WORLD (Mainland China, DM)

MUJI LIVAT BEUING (Mainland China, DM)

MUJI SHENYANG TIEXI MIXC ONE (Mainland China, DM)

MUJI CENTURY LINK TOWER (Mainland China, DM)

MUJI NEW ERA TAICHUNG (Taiwan, DM)

MUJI STARFIELDVILLAGE UNJEONG (Korea, DM)

MUJI LOTTEMALL GWANGMYEONG (Korea, DM)

MUJI STARFIELD MARKET GYEONGSAN (Korea, DM)

MUJI HANOI CENTRE (Vietnam, DM)

MUJI HARVARD SQUARE (United States, DM)



I Monthly Sales Trend for Nov 2025

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

%

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Sales 86.3 94.4
Number of Customers 95.3 102.4
Sales per Customer 90.5 92.1

Sales by Product Category (year-on-year change)
%

LFL Directly Managed Stores + Online Store

Apparel 89.7 97.8
Household 80.3 87.6
Foods 99.1 109.0

All Directly Managed Stores + Online Store

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 501 701
Number of New-opening Stores - 8
Number of Closed Stores - 2

I Store openings

MUJI MIYAKO

MUJI AEONMALL SAGAYAMATO

MUJI TSUKUBAMIRAI

MUJIS00 MARUHIRO AGEO
MuJIuozu

MUJI AEONTOWN HIGASHINARASHINC
MUJI KATATA

MUJI CIINA CIINA OWARIASAHI

I Sales trends

In November 2025, LFL Directly Managed Stores + Online Store sales were 86.3% YoY and sales at All Directly Managed Stores + Online Store were 94.4% YoY. In
addition to the suspension of MUJI Online Store resulted in 13% negative impact on monthly sales, LFL store sales slightly declined YoY. The number of MUJI Week
date was 1 day fewer than November last year (2025: October 24—November 3/ 2024: October 25-November 4), which had approx. 3-4% negative impact. On the
other hand, having 2 more weekends and holidays compared to last year contributed a positive impact of approx. 3-4%.

In Q1, LFL Directly Managed Stores + Online Store sales were 100.3% YoY. Excluding the negative impact of the suspension of MUJI Online Store (approx. 7%), sales at
LFL Directly Managed Stores progressed strong to 107% YoY.
MUIJI Online Store partially resumed operations on December 1, with full restoration scheduled for mid-December.

| Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store

119.4

All Directly Managed Stores + Online Store

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store

Sales 112.6 129.8
Number of Customers = 126.3
Sales per Customer - 102.7

All Directly Managed Stores + Online Store

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 114.7 116.1
Number of Customers = 1111
Sales per Customer - 104.5

Number of Stores by Business Segment

East Asia
Number of Stores - 564
Number of New-opening Stores - 5
Number of Closed Stores - 1

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 130
Number of New-opening Stores - 1
Number of Closed Stores - 1

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 48
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings
MUJI WUXI MIXC (Mainland China, DM)

MUJI SHENZHEN HUAIDE MIXC (Mainland China, DM)

MUJI CHANGSHA XIANGJIANG AEON MALL (Mainland China, DM)

MUJI DOULIU (Taiwan, DM)
MUJI LOTTEMART JEJU (Korea, DM)
MUJI CENTRAL WORLD (Thailand, DM)



I Monthly Sales Trend for Oct 2025

| Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

%

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Sales 115.8 126.2
Number of Customers 106.0 114.8
Sales per Customer 109.2 110.0

Sales by Product Category (year-on-year change)
%

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Apparel 123.1 134.0
Household 110.3 119.9
Foods 118.2 130.5

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 504 695
Number of New-opening Stores - 5
Number of Closed Stores - 0

I Store openings
MUJI NAKATSUGAWA
MUJI AEONMALL SUZAKA
MUJI AEONMALL SENDAI KAMISUGI
MUJI AEON TOYOKAWA KAIUNN DORI
MUIJI AL PLAZA KOMATSU

I Sales trends

In October 2025, the monthly sales were 115.8% YoY at LFL Directly Managed Stores + Online Stores, and 126.2% YoY at All Stores + Online stores.

Although the online store was suspended from October 19, “MUJI Week” sales event for members held exclusively in physical stores (from October 24—November 3; last
year: October 25-November 4) and performed strongly, resulting in LFL Directly Managed Stores reaching approximately 120% YoY. One additional "MUJI Week" sales
day compared to the same month last year had a positive impact of approximately 3—4 percentage points, while the online suspension had a negative impact of
approximately 4 percentage points. There was no impact from the number of weekends and holidays YoY.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales
Number of Customers 121.0
Sales per Customer 101.7

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 110.2 131.8
Number of Customers = 130.2
Sales per Customer - 101.2

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 110.8 111.4
Number of Customers = 109.7
Sales per Customer - 101.6

Numh

of Stores by B

East Asia
Number of Stores - 560
Number of New-opening Stores - 2
Number of Closed Stores - 3

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 130
Number of New-opening Stores - 6
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 48
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings

MUJI HUIZHOU DAYAWAN WANDA (Mainland China, DM)

MUJI PARKVIEW GREEN FANGCAODI BEIJING (Mainland China, DM)
MUJI SUNWAY VELOCITY (Malaysia, DM)

MUJI SETIA CITY (Malaysia, DM)

MUJI PHOENIX PALLADIUM (India, DM)

MUJI FESTIVAL MALL (Philippines, DM)

MUJI GREENHILLS (Philippines, DM)

MUJI ESTANCIA MALL (Philippines, DM)



| Monthly sales Trend for sep 2025

IJapan Business

Sales, Number of Ci and Sales per C

Sales
Number of Customers

Sales per Customer

Sales by Product Category (year-on-year change)
%
Apparel

Household
Foods

(Y year comparison basis)

LFL Directly Managed Stores + Online Store

LFL Directly Managed Stores + Onll
102.7
96.7
99.2

All Directly Managed Stores + Online Store
108.2
107.0
101.1

rectly Managed Stores + O

112.6
104.9
111.2

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Stol

Number of Stores 504 690
Number of New-opening Stores - 7
Number of Closed Stores - 0

I Store openings
MUJI TOYOAKE
MUJI MURORAN MORUE NAKAJIMA
MUJIUTO CITY MALL
MUJI JOYFUL TOWN KUSHIRO
MUJI NEWOMAN TAKANAWA
MUJI AEONMALL MAKUHARISHINTOSHIN
MUII LALAPORT SAKAI

I Sales trends

In September 2025, the monthly sales were 98.9% YoY at LFL Directly Managed Stores + Online Stores, and 108.2% YoY at All Stores + Online stores. There were negative
impacts of 2 points due to having one less day on weekends and holidays compared to the previous year. On LFL Directly Managed Stores basis, while sales of Apparel
increased due to strong sales of mid-season clothing as lingering summer heat continued, sales of Household goods decreased YoY as sales of furniture and fabrics were
sluggish.

*The monthly overseas sales flash for September 2025 will be disclosed on Friday, October 10, the day of the announcement of Full Year financial results for the fiscal

year ending August 2025.
| Businesses Outside Japan

Sales, Number of C and Sales per C

East Asia

Sales
Number of Customers 1127
Sales per Customer 100.5

Y year comparison basis)

All Directly Managed Stores + Online Store

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 105.0 127.8
Number of Customers - 129.8
Sales per Customer - 98.4

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 107.5 108.7
Number of Customers ° 106.6
Sales per Customer - 102.0

Number of Stores by Business Segment

East Asia
Number of Stores - 561
Number of New-opening Stores - 11
Number of Closed Stores - 7

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 124
Number of New-opening Stores - 1
Number of Closed Stores - 1

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 48
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings

MUJI WUHAN HANJIE WANDA (Mainland China, DM)

MUJI CHONGQING THE RIVERBANK PLACE BY CIFI (Mainland China, DM)

MUJI LIVAT CHANGSHA (Mainland China, DM)
MUJI HUAIAN MIXC (Mainland China, DM)

MUJI NANNING JIANGNAN WANDA (Mainland China, DM)
MUIJI XI'AN QUJIANG CREATIVE VALLEY (Mainland China, DM)
MUJI SHENZHEN LONGGANG VANKE (Mainland China, DM)
MUJI SHENZHEN BAY MIXC PHASE Il (Mainland China, DM)
MUJI SHANGHAI JINSHAN WANDA (Mainland China, DM)
MUIJI LINK PLAZA QIBAO (Mainland China, DM)

MUJI E-MART MOKDONG (Korea, DM)

MUJI KL EAST (Malaysia, DM)
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