I Monthly Sales Trend for Mar 2026

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

%
Sales
Number of Customers

Sales per Customer

Sales by Product Category (year-on-year change)
%
Apparel

Household
Foods

LFL Directly Managed Stores + Online Store
103.7
100.8
102.9

LFL Directly Managed Stores + Online Store

102.5
103.8
105.5

All Directly Managed Stores + Online Store
109.6
105.9
103.5

All Directly Managed Stores + Online Store

108.8
109.4
111.4

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 497 710
Number of New-opening Stores - 11
Number of Closed Stores - 1

I Store openings

MUJI SENDAI HARVEST VILLAGE
MUJI YORKTOWN BANDO

MUJI GOBO

MUJI AEON CENTRAL SQUARE SHIZUOKA
MUIJI FRESPO HIGASHIOSAKA
MUJI AEONMALL KASHIWA

MUJI BLUMER HAT KOBE

MUJI COOP SAPPORO NISHINO
MUJI MEGLIA

MUJI NAKAGAWA

MUJI CROSSMALL HANAGASHIMA

I Sales trends

In March 2026, LFL Directly Managed Stores + Online Store sales were 103.7% YoY, and sales at All Directly Managed Stores + Online Store were 109.6% YoY. Supported
by “MUJI Week” sales event for members (March 20-30), sales exceeded the previous year’s results across Apparel, Household goods and Food. Although the length of
“MUJI Week” sales period was the same as last year, the start date falling on a public holiday had a positive impact. As a result, the effect of having one fewer

weekend/public holiday compared to last year was minimal.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store

113.2

All Directly Managed Stores + Online Store

Asia East / South & Oceania Business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

109.5

120.9

Europe & Americas Business

Sales
Number of Customers
Sales per Customer

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

108.5

1116
107.4
103.9

Number of Stores by Business Segment

East Asia

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 574
Number of New-opening Stores - 2
Number of Closed Stores - 8

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 132
Number of New-opening Stores - 1
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 50
Number of New-opening Stores - 1
Number of Closed Stores - 0

I Store openings (region)

MUJI XI'AN LONGSHOU YINXIANG CHENG (Mainland China, DM)

MUJI MITSUI OUTLET PARK TAINAN (Taiwan, DM)
MUJI QUEENSBAY (Malaysia, DM)
MUJI TSAWWASSEN MILLS (Canada, DM)
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Fiscal Year ending August 31, 2026

BRER Monthly sales trend
EnER Japan
\ 9A \ 108 \ 18 \ %10 \ 128 \ 18 \ 2R \ %20 \ ] } 38 \ 4R \ sA \ %30 [ A \ 68 78 8A \ 40 [ i R \
LFL = Like for Like [ sep | ot | Nov | 1a | pec | Jan | Feb | 20 | aH | Mar | Aor | Mav | 30 | oM | Jun Jul Ae | 40 | 2H | FullYear |
AR Apparel 1027 1231 89.7| 1050 933| 1059| 1017 99.1| 1025| 1025 102.5
E5E Household 9.7 | 1103 80.3 95.6 945| 101.8| 1049| 100.0 97.5| 1038 98.9
B Food 99.2| 1182 99.1|  106.4 950 | 1000 | 1052 997 | 103.1| 1055 103.6
EEBFE + A5 ANT A R A —— A —
LFL Directly managed stores (MUJI) + Online store €a0 153 86.3 [fllio0 S| 2 Luzh) 104.2 il bl AORE =7 L H I w93
R Apparel 1126 | 1340 97.8| 1144 99.7| 1135 1087 | 1059| 1107 1088 1103
E5E Household 1049 | 1199 87.6| 103.8| 1009| 1088 1115| 1066| 105.1| 109.4 106.1
B& Food 1112 | 1305 109.0 | 117.6| 1027 1087 | 1140| 1080| 1128 1114 1125
BEAF+AYIIOANT
T P o ErmeE 1082 | 1262 94.4| 109.4| 1007| 1102 1114 1067 | 1082| 109.6 108.5
BEEBEFE + 4> 51> AN LFL directly managed stores (MUJI)+ Online store
BS Number of Customers | 983  106.0 | 95.3 | 100.0 [ 94.9 | 99.0 | 98.1 | 97.2 987  100.8 | [ | [ I [ [ | 99.1]
] Sales per Customer [ 1006 109.2] 90.5 | | 100.3 | 99.2| 1036 | 1062 102.5| 1014 1029 | | | | | | | 1017
BEEAEH+A>51 AN Directly managed stores total (MUJI) + Online store
BS Number of Customers [ 1070 1148] 1024 1082| 1007 1054 1043[ 1033 105.8] 1059 [ [ [ I [ I | 105.8]
] Sales per Customer [ 1011 1100] 921  101.2| 1000 1046| 1068 103.3| 1023| 1035 | | 1 | | I | 1026 |
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
IEEE Number of Stores 690 695 701 701 702 700 700 700 700 710 710
LAHEE  Number of New-opening Stores 7 5 8 20 1 0 0 1 21 11 32
LRSS Number of Closed Stores 0 0 2 2 0 2 0 2 4 1 5
FrRIUDONT Definition of Sales Channel:
« EEEEIE : BTSN SHIRE CIBE CRBILIER « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X EIHARS(C30 8 LR BEL TIRZE LTS &% BRC excluding stores that were closed for 30 days or more in the previous term.
BUEELEEUBICOVT Definition of figures:
o BEYE : EHTLEE GEliR-2) BERABL * DM: Flash store sales as percentage of the same month prior fiscal year.
BBE EIA MBI
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[[o8 [ 108 | uA [ #a | 28 [ 18 | 28 [ #a [ & | 38 [ 48 | s8 [ #a | oA [ A A 88 | maa | vm [ =m |
LFL = Like for Like [ sep | ot | Nov | 1a | pec | Jan | Feb | 20 | 1H | Mar | Aor | Mav | 30 | oM | Jun Jul Ae | 40 | 2H | FullYear |
R7STEH [ East Asia
BEERFE + A1V
LFL Directly managed stores (MU + Online store 1133 | 1231 1179 | 1184 98.7 99.4| 1341| 1081| 1132 1129 113.2
REARE Mainland China 1131| 1243 1163 | 1183 1005 977| 1331| 1079 1132 1122 A A 113.2
BEEGH+AYIOANT
Direetly managed stores total (MU) + Online store 1192 1298| 1226 1241 1049 | 1074 | 1455 1164 | 1201| 1215 1203
TREARE Mainland China 121.5 1324 | 1214 1251 1071 1068 | 1453 1171 1211|1203 W L 120.9
BEEBEFIE + 4> 51> XN LFL Directly managed stores (MUJI)+ Online store
‘5& Number of Customers | 1127 ‘ 121.0 | 119.4 ‘ 117.8 | 104.8 ‘ 103.0 | 1253 ‘ 110.1 | 114.3] 113.2 | ‘ \ j | ‘ [ 1 114.2 ‘
|msm Sales per Customer | 100s| 1017] e87| 1005 0a2| 965| 1070 981| 990| 998 ‘ | ‘ | ‘ | | 001
BEBEEFH+A> 514> Z T Directly managed stores total (MUJI) + Online store
[ma Number of Customers | m96| 1295] 155 1s0] 23] 1126 1366[ 195[ 25| 1227] [ [ [ ‘ [ | [ 1225
‘Eéﬁlﬁ Sales per Customer [ 99.7 ] 100.2 [ 97.7 ] 99.2 [ 93.4 ] 95.4 [ 106.5 ] 97.3 [ 98.1] 99.0 [ ] [ ] [ ] [ ] 98.2 ‘
BERESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
JESRE Number of Stores 561 560 564 564 578 577 580 580 580 574 574
LA Number of New-opening Stores 11 2 5 18 14 3 3 20 38 2 40
Z§FBEL  Number of Closed Stores 7 3 1 1 o 4 0 4 15 8 23
REF ST - AT ZFBE / Asia East/South & Oceania
BEREE +A5AVANT
LFL Directly manage stores (MU + Online store. 1050 | 1102| 1126 1094 | 107.4| 107.8| 1088 107.9| 1087 | 109.5 108.8
BESI+ASH VAN
BESHA AN ] 127.8| 131.8| 1298 1298 | 1281 | 1233| 1288 1267 | 1281| 1209 127.0
Directly managed stores total (MUJI) + Online store
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
2 Number of Customers [ 1208 1302 1263[ 1287 1257 1231 1233 1242 1262 1151 | I I [ | I [ 1246
L Sales per Customer [ 98.4| 1012 102.7| 1009| 1019 100.2| 1044 | 1020| 101.5| 1050 | [ | | [ | | | 1019
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 124 130 130 130 131 131 131 131 131 132 132
LFHES  Number of New-opening Stores 1 6 1 8 1 0 0 1 9 1 10
Z§FBEL  Number of Closed Stores 1 0 1 2 0 0 0 0 2 0 2
BRKZESE / Europe & Americas
BEMFE+ A5V
LFL Directly managed stores (MU + Online store 1075| 1108 | 1147 1112 | 1096 | 1123| 1063 1096 | 1104 | 1085 110.2
EEEHAYIAORNT
Directly managed stores total (MU + Online store 1087 | 111.4| 1161 1123 | 1120| 1138 1083 1116| 1120| 1116 1119
BEEEFH+A> 514> ZRT Directly managed stores total (MUJI) + Online store
[ma Number of Customers 066 1097| 1111 1092 1007 1137] 1058] 1009 1095[ 1074 [ [ 1003]
‘Eéﬁlﬁ Sales per Customer [ 102.0 ] 101.6 [ 104.5 ] 102.8 [ 102.1 ] 100.1 [ 102.3 ] 101.5 [ 102,2] 103.9 [ ] [ ] [ ] ] 102.4 ‘
BAKESHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
TEEHE Number of Stores 48 48 48 a8 49 49 49 49 49 50 50
LAHES  Number of New-opening Stores 0 0 0 0 1 0 o 1 1 1 2
LRSS Number of Closed Stores 0 0 0 0 0 0 o 0 0 0 0
RAXESHS (ERSEET) Total MUJI Store as of the end of month
TEEHE Number of Stores 1,423 1,433 1,443 1,443]  1,460] 1,457 1,460  1,460]  1,460] 1,466 1,466
LAHES  Number of New-opening Stores 19 13 14 6 17 3 3 23 69 15 84
LAEES  Number of Closed Stores 8 3 4 15 0 6 o 6 21 9 30




