
Operating more than 1,500 restaurants 
around the world
世界中が私たちのマーケット。「手づくり・できたて・臨場
感」にこだわり、多様な食文化や嗜好に対応したマルチ
ポートフォリオ戦略を推進し、「複数成長軸をもつグ
ローバル企業」として世界のあらゆる国と地域で新しい
食の感動を提供しています。
The world is our market. We are committed to serving 
delicious food freshly prepared by our team in a fun 
and lively atmosphere. Strategically developing a 
multi-brand portfolio, we strive to be a global company 
with multiple growth opportunities  to spread the joy 
of great food around the world. 
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当社のCSRのテーマ「GPEC」
What does GPEC stand for? 

SDGsへの貢献 Our contribution to the SDGs 

GROW

トリドールは、「GROW」「PLEASE」「EMPOWER」
「CONSERVE」の4つのミッションをCSRの課題に掲
げ、事業と一体化した取り組みを進めていきます。

SDGsは、17の目標と169のターゲットに全世界が取
り組むことによって『誰一人取り残さない』世界を実現し
ようという壮大なチャレンジです。トリドールも事業を通
じて真摯に取り組んでいきます。
The Sustainable Development Goals (SDGs) are a 
collection of 17 goals and 169 targets that ensure 
no one is left behind within our society. 
Toridoll is actively working towards achieving the SDGs. 

GPEC stands for our core CSR objectives-- Grow, 
Please, Empower and Conserve. 
We endeavor to improve both our business activities 
and society through our CSR commitments. 

PLEASE

Through our business, we aim to generate 
economic growth to help create a 
sustainable world. 

経済成長を実現し、事業を通じて
持続可能な社会づくりに貢献します。

The well-being and happiness of our 
children couldn't be more important. Our 
vision is to help improve society through 
the power of quality, fresh, handmade food. 

子どもたちの笑顔があふれる社会をつくりたい。
手づくり・できたての美味しい商品を
提供し続けます。

OUR CSR COMMITMENTS

EMPOWER

CONSERVE

Strong and vibrant local communities are the 
foundations and driving force of our economy.
We work with them to deliver sustainable
economic growth in Japan and the world.

活力のある地域社会が経済活動の原点であり、
原動力です。
地域と共に日本、そして世界を元気にします。

The global environment is critically important 
not only for our business, but also for our planet.  
We make every e�ort to to improve economic, 
social and environmental sustainability.

環境は、私たちのビジネスに不可欠な要素であり、
社会の基盤です。
出来ることから一つずつ取り組んでいきます。

私たちのCSRの取り組み

神戸オフィス  Kobe O�ce

CSRサイト  CSR site  
https://toridoll.disclosure.site/ja

ブランド紹介
Our Brands

東京本社  Tokyo Headquarters

〒150-0043　東京都渋谷区道玄坂1丁目21-1 
　　　　　　　 渋谷ソラスタ 19階
TEL：03-4221-8900
19F, Shibuya Solasta, 1-21-1 Dogenzaka, Shibuya-ku, 
Tokyo 150-0043, Japan
TEL: +81-3-4221-8900

株式会社トリドールホールディングス

〒651-0088　兵庫県神戸市中央区小野柄通7丁目1-1  
                     日本生命三宮駅前ビル 11階
TEL：078-200-3430
11F, Nihon Seimei Sannomiya Ekimae Building, 7-1-1 
Onoedori, Chuo-ku, Kobe 651-0088, Japan
TEL: +81-78-200-3430

BRINGING NEW VALUE TO OUR CUSTOMERS, 
CELEBRATING THE JOY OF FOOD, 
AND CREATING AN EXTRAORDINARY
DINING EXPERIENCE.
THAT'S WHAT WE ARE ALL ABOUT 
HERE AT TORIDOLL.

In 2019, we updated our management philosophy 
to “Finding New Value. Simply for Your Pleasure.” 
This concept sums up our determination to 
uncover potential demands in the market and 
create new values. 
     Nowadays the competition in the restaurant 
business has increased significantly, making it 
more di�cult to distance ourselves from engaging 
in price competition or single-mindedly streamlining 
operations. If we succumb to that temptation, 
we won't be able to continue providing our customers 
with a thoroughly satisfying dining experience. 
     The fabulous aroma of fresh ingredients, the 
high energy of the kitchen, the great theatre and 
drama of cooking—at Toridoll, we are passionate 
about creating an immersive dining experience 

that stimulates all five senses. By remaining true 
to what we are and what we believe, we hope to 
win the love and loyalty of our customers. That's 
why we put enormous energy into finding and 
providing new value to our customers, which in 
turn will create an unforgettable, deeply emotional 
customer experience.
     To achieve 6,000 stores and sales of 500 billion 
yen worldwide by 2025, we have been focusing on 
developing new brands, speeding global expansion, 
and pursuing mergers and acquisitions. This 
expansion has enabled us to work on a diverse 
range of projects with an even more diverse range 
of communities, whilst at the same time increasing 
the challenge of meeting stakeholders' expectations 
and needs. We actively engage with local 
communities by getting involved in projects that 
make a di�erence in the world. At Toridoll, we 
all share a desire to give back to society, and we 
pledge our commitment to address environmental, 
social, and governance issues. 
     We go the extra mile to solve social problems 
because we want to, not because we feel we 
have to. Through working, supporting, and 

building trust with local communities, we really 
can make the world a better place, and this will 
ultimately help our business thrive. We believe 
transformative change can only be achieved 
through collaboration, understanding, and mutual 
respect. Our four key CSR objectives are: 
1. Growing together with local communities by 
generating employment and economic growth.
2. Pleasing our customers by sharing the joy 
and love of food around the world. 
3. Empowering local communities by providing 
employment opportunities for all. 
4. Conserve energy through promoting sustainable 
practices and reducing carbon emissions to 
save resources for future generations. 
     GPEC stands for Grow, Please, Empower, and 
Conserve. Through our GPEC initiatives, we 
contribute to achieving the SDGs. 
      We hope you enjoy playing with GPEC PLAYING 
CARDS and understand more about our CSR 
activities.










